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CHALLeNGes
Businesses locate in cities and counties; so when I see the negative news 
about the State of California, I wonder how many people look past that 
and see what I see—a network of dedicated local economic 
developers working hard to help businesses grow and thrive in California. 

California communities: 
we mean business!

I 
don’t turn a blind eye to the 
challenges in doing business 
in California, but with so many 
successful, thriving busi-
nesses in California, it’s tough 
to ignore that there are many 
upsides to being here as well.

The California Association 
for Local Economic Develop-
ment (CALED) represents over 
900 local economic developers 
in the state. Every time I talk to 
members, I’m amazed at their 
passion for retaining and creat-
ing jobs in their communities. 
Developing creative solutions 

for business fi nancing, facilitat-
ing partnerships for technology 
transfer, connecting businesses 
with training resources, provid-
ing one-on-one small business 
assistance, etc., are just some of 
the services California’s local eco-
nomic developers provide to help 
their business thrive. 

reminding and connecting
Connecting businesses to 
resources is what local economic 
developers do best. We are pleased 
to participate in an effort to 
revitalize California’s economy 

by reminding businesses of the 
positive reasons to be here and 
connecting them to the resources 
that are available to help them. If 
you are a business in California 
or looking to locate in California, 
I strongly urge you to talk to the 
local economic development pro-
fessional in the community. They 
have a vested interest in your 
success because they understand 
that healthy businesses equal 
healthy communities. 

If you need help, please con-
tact us at 916-448-8252 or www.
caled.org. 

Wayne schell
president & Ceo, California Association 
for local economic development
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A vital part of 
our economy.
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CHALLeNGes News

California: Not just for vacations
■ Question: okay, California 
has great surfi ng, great wine, and 
great weather, but why should i 
locate my business here?
■ Answer:  because of the en-
vironment (and we’re not talking 
about greenhouse gases).

California is nothing if not inno-
vative. When the lousy economy 
hit the state hard, California 
came back fi ghting. A state that 
has always been a great place 
to do business is improving its 
business environment even in 
tough times.

Infrastructure
The sorry state of the nation’s 
infrastructure is no longer news. 
The American Society of Civil 
Engineers astonished every-
one, if surprising few, when it 

announced that it will take $2.2  
trillion dollars of investment to 
alleviate the problem. Governor 
Schwarzenegger is pushing hard 
to get California its share of fed-
eral investment in infrastruc-
ture, while also pursuing public-
private partnerships that will 
benefi t the private sector while 

keeping the tax burden low in 
order to prevent devastating eco-
nomic eff ects.

getting around
Unlike many East Coast states, 
California’s highways are free. 
That these roads are maintained 
and repaired without resorting 

to tolls is another advantage to 
doing business in California.
     Nonetheless, diffi  culties getting 
around in Los Angeles county are 
legendary – a serious problem for 
businesses making deliveries and 
receiving supplies. Measure R, 
which passed in November 2008, 
will provide funds to upgrade 

transportation and relieve traffi  c 
congestion in the county. Mea-
sure R funded projects will fun-
nel an estimated $32 billion back 
in to the local economy at the 
same time.
     In addition, California’s 12 
cargo airports and 11 cargo ports 
ensure that businesses can ship 
and receive materials and goods 
with ease. 

education
Bond measures to support 
schools and high speed rail, and 
initiatives to attract high-tech 
start-ups are just a few of Califor-
nia’s eff orts to keep make sure a 
healthy business environment 
is in place as the economy slowly 
improves.

■ California has the largest 
economy of any US state and is 
one of the top ten economies in the 
world.

■■ California has 15,000 miles 
of highways and freeways.

■■ each $1 billion spent on 
infrastructure creates approxi-
mately 18,000 jobs.

■■ California receives four 
times more venture capital than 
the national average.

■■ California has the largest 
network of small business of 
any state.

■■ California grows half of the 
food grown in the United States.

■■ each year, more than $200 
billion dollars in imports pass 
through California’s ports.

■■ Measure r was approved by 
a whopping two-thirds majority 
of voters.
■ California is one of the top 5 

states in science and technology.
■ California has more federal 
laboratories than any other 
state.

■■ seventeen percent of all 
patents issued in the history of 
the U.S. originated in California. 
That’s twice the number origi-
nating from New York.

■■ California has home-field 
advantage for over 20 profes-
sional sports teams.

FACTS

 averY HUrt

editorial@mediaplanet.com
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■ Question: in the midst of 
a disturbingly slow recovery, 
what can California offer new 
businesses?
■ Answer: A chance to 
jump-start their own recovery.

Deciding where to locate is one 
of the biggest challenges fac-
ing a business. Globalization has 
expanded options even as tough 
economic times have narrowed 
them. California off ers plenty of 
incentives to companies willing 
to make their home here.

Heat and light
California can ease the pain 
of utility costs—often a major 
operating expense. Southern 
California Gas offers not only 
discounts and rebates on gas ser-
vice, but also price incentives on 
energy effi  cient equipment and 
heat recovery systems. With the 
SoCalGas “Savings by Design” 
program, businesses can become 
both greener and more profi table. 
Minor design improvements 
translate into major savings, 

explains Gillian Wright, direc-
tor of commercial and industrial 
services for SoCalGas. “We might 
look at a facility and say ‘the way 
your gas lines are laid out is losing 
you a lot of heat,’” says Wright.

Southern California Edison of-
fers similar assistance. In ad-
dition to discounts and credits, 
they help customers obtain fed-
eral, state, and local incentives, 
coordinate resources available to 
struggling businesses, and pro-
vide training for companies in-
terested in renewable energy.

Welcome to the 
neighborhood
Businesses can also save big in 
California by choosing the right 
neighborhood. Enterprise zones 
are areas targeted for economic 
revitalization. Businesses that 
locate in one of these 42 areas 
qualify for a variety of tax incen-
tives and credits. Mark Gottlieb, 
president of Universal Framing 
Products, chose Santa Clarita for 
his expansion because it was an 
enterprise zone. “It saves us a 
nice amount in taxes,” he says. 

“Our only other option would 
have been to move out of state.”

Masoud Rad, owner of a print-
ing company in downtown LA, 
also chose an enterprise zone for 
his business. “We’ve saved up-
wards of sixty-thousand dollars a 
year in tax credits,” says Rad. 

Mapping your future
Choosing a location involves 
more than tax credits and incen-
tives, however. Positioning your 
business in the perfect location is 
now a matter of data crunching. 
Geographic Information System 
(GIS) technology allows users to 
weigh their needs (proximity to 
highways, workforce availabil-
ity, and so on) and then fi nd the 
perfect location, explains Ahmed 
Abukhater, PhD, Global Industry 
Manager for ESRI, a company that 
provides GIS services.

California is doing its part to 
speed the recovery for both the 
state and the businesses who 
locate here.

CALIFORNIA HAS 
PLENTY TO OFFER
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Port of Los AngeLes
At the Port of Los Angeles, 
two major marine termi-
nal expansion projects—
China shipping at bottom 
of photo and traPac at top 
right—are being worked 
on simultaneously.
Photo: Port of Los AngeLes

■ Question: How will los An-
geles and long beach port in-
frastructure projects impact the 
regional economy?
■ Answer: thousands of con-
struction jobs will be created, 
in addition to the economic 
boost from purchases of prod-
ucts and materials for individual 
projects.

The ports of Los Angeles and Long 
Beach are economic engines 
within the county, generating 
jobs from incoming and outbound 
cargo, cruise ship traffic, and now, 
multi-billion dollar investments in 
new facilities, and bridge, highway 
and rail improvements that are 
expected to send ripples of growth 
throughout Southern California 
and beyond.

Over the next decade, project ex-
penditures for new and improved 
infrastructure for the two ports are 
estimated to exceed $4 billion, with 
some already underway and others 
at various stages of the approval 
process. Eleven individual projects 
at the ports range from new termi-
nals and expansion of existing ter-
minals, highway improvements, 
bridge construction, and redevel-
opment of an existing rail yard.

For the Port of Los Angeles, 

the five major projects will cre-
ate 8,000 construction jobs,  but 
the port’s day-to-day operations 
reach further into the economic 
layers of the region, the state and  
the nation.

”The port directly and indirect-
ly impacts 918,800 jobs in South-
ern California (one out of eight),” 
says Mike Christensen, deputy ex-
ecutive director of port develop-
ment. ”Nationwide, approximate-
ly 3.3 million jobs are directly and 
indirectly linked to the Port of  
Los Angeles.”

Hundreds of thousands of local 
jobs are created indirectly by the 
port, including the assembling of 
materials, jobs at businesses that 
support shipping or the movement 
of goods, tourism jobs, and retail 
businesses who rely on port em-
ployees as their customers, says  
Christensen.

Infrastructure projects at the 
Port of Long Beach will also have 
a dramatic impact on job creation 
while stimulating the state and re-
gional economies.

”We already support 30,000 jobs 
in Long Beach,” says Art Wong, the 
port’s public information officer. 
”We support more than 315,000 
jobs in Southern California and 1.4 
million jobs around the country.” 

green technology
”The port of L.A. is the maritime 
industry leader in terms of green 
technology,” says Christensen. 
”With the port’s focus on clean 
technology to reduce environ-
mental impacts, new business 
opportunities are emerging. The 
port has helped to create and fund 
PortTechLA, which helps start-up 
companies produce green tech 
products for the maritime industry 
and create new green collar jobs.”

At the Port of Long Beach, the 
goals for infrastructure projects in-
clude improved air and water qual-
ity, clean soil and underwater sedi-
ment, wildlife protection and cre-
ation of a sustainable port.

Speaking of the major projects 
already underway or planned, 
Wong observes, “These projects 
will improve our efficiency, with 
more productivity in moving more 
cargo and minimizing the environ-
mental impacts. We are one of the 
places where jobs are being added, 
at least these temporary construc-
tion jobs, but longer term, these 
improvements will make us more 
competitive and efficient, with less 
environmental impact.”

L.A., Long Beach port projects
improve efficiency, create jobs

 Mike Hartnett

editorial@mediaplanet.com
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Colleges match class work

You’re ready to grow. Is your workforce?  You’re ready to grow. Is your workforce?

customized training  •  certificates  •  degrees                  www.CerritosTrainsU.com  •  562-860-2451, ext.2511

Advanced manufacturing
Alternative energy
Advanced transportation 

Information technology
Supervision/management 
Workplace ESL

find the skills

1
Reach out to local col-
leges and technical 
schools and fi nd out 

if they’re graduates have the 
skills you require in new 
hires.

go online

2
Write a job descrip-
tion and use aff ord-
able online job sites 

to recruit staff . 

Ask professionals

3
Consult with profes-
sional associations 
when choosing staff  

in specialty jobs such as mar-
keting, sales, accounting and 
insurance.

BEST TIPS

3

With a strong commitment 
to driving economic growth 
throughout Los Angeles 
County, a coordinated 
effort by local government, 
the business communi-
ty and colleges has led 
to carefully coordinated, 
technical programs that 
match qualified employees 
with employers.

 Several public and private agen-
cies in the county have come 
together to create a strategic 
plan which includes the goal of 
preparing an educated work-
force to “align education and 
training programs with busi-
ness needs, and ensure that all 
potential workers are prepared to 

participate in the dynamic L.A. 
County economy.”

And when the business com-
munity informs local educational 
institutions about its needs 
for worker skills and training, 
the results can be as positive 
as those achieved by Cerritos 
College, where about half of its 
20,000-plus students are enrolled 
in some form of technical educa-
tion programs.

“We are supporting the L.A. 
County Strategic Plan for work-
force development,” says Nick 
Kremer, the college’s executive 
dean for community, industry and 
technology education, “but we 
have been pursuing those goals for 
several decades by working closely 
with employers in a variety of 
initiatives.”

Areas of technology
Specifi cally, the college’s technical 
curriculum focuses on three areas 
of technology: automotive, aero-
space, and health care.

 “We have a very strong automo-
tive technology program that pre-
pares students for jobs with deal-
erships,” says Kremer. “We’ve just 
opened a new training center with 
the help of the (local) dealer associa-
tion. We also work closely with for-
eign and domestic manufacturers. 
Our training includes alternative 
fuel sources and hybrids, and we 
have a couple of electric cars on loan 
so that students gain experience 
working on them.”

 In aerospace, the college has 
long-term relationships with aero-
space companies, and off ers special-
ized programs in the use of compos-

ite materials for aircraft, cars and 
surfb oards. “We did a major proj-
ect with Lockheed that involved 
retraining about 500 of their work-
ers,” says Kremer.

 Technical training in health care 
includes courses directed toward 
nursing, pharmacy technicians, 
physical therapists, dental assis-
tants, dental hygienists, and medi-
cal assistants.

“We are building the pipeline 
from secondary schools to well-
paying, technical careers,” he says, 
“We have placed literally hundreds 
of individuals in careers and helped 
businesses meet their workforce 
needs in the auto industry, aero-
space and health care.”

Question: How can colleges and the business community help reduce 
unemployment and provide the qualifi ed workers that employers need to succeed?
Answer: By responding to the business community’s needs with training 
programs that provide workers with the appropriate technical skills.

 Mike Hartnett

editorial@mediaplanet.com

eDUCAte YoUr 
WorKforCe

eDUCAte YoUr 
WorKforCe

2
steP



 july 2010  ·  7An independent Advertising supplement by mediAplAnet to los Angeles times

News

events calendar
2010 AeDC Mid-year 
economic forecast
Los Angeles Marriott Downtown
July 21, 2010 
www.laedc.org/forecast/

entrepreneurial 
training program 
series 1 of 8
Offered by Valley Economic 
Development Center
August 5th, 2010
www.vedc.org

sBDC Master Minds
Offered at Santa Clarita Valley 
Chamber of Commerce
August 11th, 2010 (offered monthly)
http://www.santa-clarita.com

national Association 
of Women Business 
owners—LA on the 
Move—West Los 
Angeles
Maria’s Italian Kitchen
September 14, 2010
www.nawbola.org

Beacon economics—
Christopher thornberg 
economic forecast
Anaheim, California
September 25th, 2010
www.beaconecon.com/

economic Development 
Certificate Program
Offered at CSU-Fresno
October 11-14, 2010
www.csufresno-econdev.org/

Go Ahead, Compare.

Market access without delays.
Generous sites without steep prices.
Southern California without barriers.

If you need to reach the world, you need to be here.

Victor Valley. 
It’s like Apples to Oranges.

www.victorvalleyca.com  “The spot for success” 
Request a customized comparison:  800-747-5840
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INsIGHT

First Do No Harm: 
Consumers and the local economy
the title of this article is 
axiomatic in medicine—but 
in the midst of the current 
economic debacle, they 
are words that Angelino 
consumers should proba-
bly learn to appreciate.

While banks and regulators 
are commonly blamed for today’s 
troubles, the U.S. consumer 
also played a major role. Too 
many were drawn into the siren 
call of easy credit and rising 
home prices, using debt to ramp 
up their personal spending to 
unsustainable levels. Between 
1994 and 2007, savings rates 
dropped from seven percent of 
total income to almost zero in the 
United States even as the econ-

omy began to run an enormous 
trade defi cit.

This was particularly true 
in California, where the use of 
alternative mortgage products 
took off like almost nowhere 
else. Rampant home speculation 
caused prices to nearly triple in 
just a few years and the resul-
tant surge in consumer spending 

overheated the local economy. 
Not only did consumer-oriented 
sectors grow to unsustainably 
large levels, but this growth drove 
up local prices on a range of prod-
ucts, sapping the ability of other 
important local industries – such 
as manufacturing, agriculture, 
and entertainment—to compete 
eff ectively in global markets.

good news, bad news
“If it seems too good to be true, 

it probably is” is another axiom… 
this time used in economics. When 
the housing bubble inevitably col-
lapsed, the ATM shut down and 
many homeowners suddenly 
found themselves struggling to 
make their debt payments – forc-
ing them to pull back dramatically 
on their spending. The process of 
household deleveraging is painful 
and slow, and consumer spend-
ing will continue to be a drag on 
the local economy for years. The 
good news is that those sectors 
that were being squeezed in the 
overheated economy are begin-
ning to fi nd traction again—but it 
will be some time before they can 
fully pick up the slack and drive the 
economy forward again.

It’s too easy to blame others for 
our own indiscretions. If Angelinos, 
and consumers everywhere, want 
to help the economy get healthy 
again, they must take responsibil-
ity for their own personal fi nances. 
And this implies saving for the 
future, being responsible about 
their use of personal debt, and 
most of all understanding that get-
rich-quick schemes are more likely 
than not going to impoverish all of 
us in the long run. 

Christopher Thornberg is a Founding 
Principal of Beacon Economics, an inde-
pendent economic research and consult-
ing fi rm with o�  ces in Los Angeles and 
the San Francisco Bay Area. Find out 
more at www.beaconecon.com

“it’s too easy 
to blame others 
for our own 
indiscretions.”

Christopher thornberg, 
ph. d, Founding principal of 
beacon economics

 CHristopHer tHornberg

editorial@mediaplanet.com

resPonsIBLe MoneY MAnAgeMent. Increased savings and how that relates to household debt. sPenDIng sLoWDoWn. Increased debt means less spending and less money going back into the community.
pHoto Credit: beACon eConomiCs
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Gov. schwarzenegger signs legislation to provide 
greater assistance to California homeowners

 CHristopHer tHornberg

editorial@mediaplanet.com

tax Conformity Bill 
also promotes growth in 
California renewable 
energy projects

Governor Arnold Schwarzeneg-
ger signed SB 401 by Senator Lois 
Wolk (D-Davis), legislation that 
will bring much of our state tax 
policy in line with federal policy 
while specifically providing 
greater tax relief to struggling 
California homeowners who 
have sold their homes as short 
sales or modified their mortgage 
loans. This bill will also assist 

companies that are developing 
new renewable energy projects 
in the state that are financed 
by economic stimulus grants 
received through the American 
Recovery and Reinvestment Act 
(Recovery Act).

 “This legislation is a great 
example of what we can accom-
plish when we work together to 
solve problems that affect Cali-
fornians, and I applaud Senator 
Lois Wolk, Senator Ron Calderon, 
Assemblymember V. Manuel 
Pérez and Assemblymember 
Anthony Portantino for their 
work. It is important that we 

continue to provide all possible 
assistance to homeowners who 
were negatively impacted by the 
mortgage crisis, and this bill will 
provide them with necessary 
mortgage debt relief and protect 
them from thousands of dollars 
in unfair taxes,” said Governor 
Schwarzenegger. “SB 401 will 
also help promote the growth 
of renewable energy projects in 
California by providing tax assis-
tance to businesses to get their 
projects of the ground, which is 
good news for our economy.”

 SB 401 extends the law provid-
ing mortgage debt forgiveness to 

homeowners who have already 
lost their homes due to declining 
home prices and cannot afford to 
pay thousands of dollars in taxes 
because the mortgage company 
forgave the remainder of the loan. 
This means that Californians 
who have sold their homes as 
short sales are allowed to exclude 
from taxable income the amount 
that was still owed to the mort-
gage company. The legislation, 
which increases the amount of 
mortgage debt forgiveness avail-
able, also applies to homeowners 
who have made loan modifica-
tions in 2009.

 The bill also assists renewable 
energy companies that are cur-
rently establishing the financing 
to build their projects in Califor-
nia. By designating federal eco-
nomic stimulus grants received 
through the Recovery Act for 
renewable energy projects are 
not treated as income for tax pur-
poses, this legislation will help 
companies move these projects 
forward and help their business 
thrive in the state.

 governor’s offiCe of  
eConoMiC developMent  

editorial@mediaplanet.com
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■ Question:  What recent 
local happenings left governor 
schwarzenegger applauding?
■ Answer: the business tax 
Holiday, and one company’s 
decision to continue to invest 
in California.

On June 15, Governor Arnold 
Schwarzenegger joined Los Ange-
les Mayor Antonio Villaraigosa 
to announce the city’s proposal 
of a Business Tax Holiday and 
that Baxter’s BioScience busi-
ness, a biotechnology company, 

has decided to continue its 
investment in California, a deci-
sion based largely on the recent 
expansion of the East Los Angeles 
Enterprise Zone. 

“I applaud Mayor Villarai-
gosa and the city of Los Angeles 
on their continuing eff orts to 
bring companies and jobs to the 
Los Angeles area,” said Gove-
nor Schwarzenegger.  “For our 
economy to recover we need the 
private sector to add jobs, and the 
proposed Business Tax Holiday 
and recent expansion of the East 
Los Angeles Enterprise Zone are 

two surefi re ways to do exactly 
that. It’s great news that Baxter’s 
BioScience business has decided 
to continue its investment and 

preserve jobs right here in Cali-
fornia as a direct result of the 
East Los Angeles Enterprise Zone 
expansion, and I look forward to 

celebrating the passage of the 
Business Tax Holiday and the 
new businesses it will bring to 
California.”

Under the Business Tax Holi-
day, new businesses located in 
Los Angeles would be exempt 
from paying gross receipt taxes 
for three years.  The proposal, if 
passed, is expected to create new 
jobs and generate revenue for 
the city.  

Gov. schwarzenegger praises 
L.A.’s efforts to retain businesses

     City of

Santa Fe Springs
   LAEDC Most Business 
         Friendly Award Winner 
Commerce, Culture & Community

11710 Telegraph Road, Santa Fe Springs, CA 90670
562-868-0511 • Fax: 562-868-7112

Santa Fe Springs City Council
Betty Putnam, Mayor  •  Joseph D. Serrano, Sr., Mayor Pro Tem

Louie González, Councilmember  •  William K. Rounds, Councilmember  •  Juanita Trujillo, Councilmember

Excellent retail 
     opportunities available. 
  Visit www.santafesprings.org

•Winner of the 2009 Los Angeles 
 Economic Development Corporation 
 (LAEDC) Most Business Friendly City Award. 

•Rated#10 as the 2009 North American 
 Micro-City of the Future by Financial 
 Times’ fDi Magazine.

•Voted #1 in Human Resources.

City of south gate
 • new and innovative general plan
 • recently expanded redevelopment 
  project Area
 • enterprise Zone benefi ts
 • Future expansion campus for east 
  los Angeles Community College
 • business friendly and responsive 
  City government
 • uniquely positioned for new 
  developments and economic growth 

steve Lefever, Community development director 
(323) 563 9566 • slefever@sogate.org

John di Mario, economic development manager
(323) 563 9570 •  jdimario@sogate.org

City of Covina
Covina offers retailers an authentic opportunity 
to capture sales in an underserved market 
with great demographics. 
Find out why lowe’s and Cvs are building 
in Covina right now. We’ll work with you to fi nd 
a great site and get entitled.

Call 626-384-5440
sites at www.Covinaopportunity.com

“For our economy 
to recover we need 
the private sector 
to add jobs...”

Arnold schwarzenegger 
governor of California

pHoto: peter grigsby, oFFiCe oF tHe governor

 governor’s offiCe of 
eConoMiC developMent 

editorial@mediaplanet.com
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■■ Question: Where can 
business owners and those 
planning startups go for 
advice and support?

■■ Answer: information 
and support is available from 
local economic development 
agencies, as well as state 
and federal programs with 
statewide offi ces.

Large and small businesses, and 
fl edgling entrepreneurs will fi nd 
a wealth of information and sup-
port from economic development 
agencies and small business 
resources throughout the state. 

For some, there’s a need for 
help in understanding the per-
mit process, getting tax incen-
tives and grants to supplement 
a shortfall in startup capital. For 
others who have the next great 
idea for an innovative product, 
there is a need for advice about 
business fundamentals.

Here is a sampling of how eco-
nomic development agencies are 
assisting businesses of all shapes 
and sizes:

the City of Burbank’s 
Business & economic 
Development Agency
The city has streamlined and cen-
tralized its application process 
for permits, has no city income 

tax, no gross sales tax, with mini-
mal fees for business licenses as 
well as consulting services to 
help get loans and develop a busi-
ness plan.

In some cases, the agency pro-
vides economic development 
loans. In one recent example, a 
new comedy club that fi t with 
the city’s goals for adding to its 
entertainment venues received a 
loan which will allow it to open in 

September.
The agency also off ers classes 

and workshops through Wood-
bury University and the Univer-
sity of Redlands.

small Business California, 
headquartered in san 
francisco
Most of the entrepreneurs seeking 
help have little business experience, 
so the agency focuses on off ering 

fundamental Do’s and Don’t’s.
■■ Do write a business plan and 

conduct market research to mea-
sure customer demand. Determine 
production and estimate overhead 
costs—such as raw materials and 
shipping costs.

■■ Don’t sign lease agreements, 
insurance policies or contracts 
without having them reviewed by a 
lawyer or accountant. Don’t use per-
sonal credit cards for startup capital; 

reserve that option for emergencies.
Depending on individual client 

needs, the agency may also refer 
them to one of 30 small business 
development agencies around 
the state, along with six regional 
offi  ces representing the U.S. Small 
Business Association.

the economic Development 
Division of the City of 
santa Clarita
The agency has succeeded in 
attracting and keeping large busi-
nesses by off ering enhancements 
and incentives for those bringing 
high-paying jobs, a strategy that 
has brought 150 new jobs over the 
past year. Recently, 20 local busi-
nesses each received $5,000 grants 
for marketing programs, comput-
ers and new furniture, grants made 
possible by a favorable tax environ-
ment. The agency has also created 
a WorkSource Center at the local 
community college to help local 
businesses fi nd qualifi ed staff .

Santa Clarita off ers an award-
winning guide to opening a small 
business covering such fundamen-
tals as: ways to structure a busi-
ness, real estate lease agreements 
and zoning, city licenses and per-
mits and business taxes.

entrepreneurs get support and grow
INsPIRATION

 Mike Hartnett

editorial@mediaplanet.com
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that economic development agencies 
provide some sort of “magic” to get busi-
nesses through the permitting process! The 
reality is that there are a lot of “actors” vest-
ed in permit processing and it is more an art 
than a science when it comes to working the 
process. Many communities today provide 
a much better process of red carpet vs. red 
tape of customer service.

Consumers can help support lo-
cal businesses by understanding the 
“upsides” of buying local and that it is a job 
for the community leadership and local eco-
nomic development.

A commitment on the part of government 
at every level to recognize economic devel-
opment as an investment in our economic 
future is key! This not only means champi-
oning economic development, it also means 
removing obstacles to innovation, investing 
to leverage capital for infrastructure, and be-
coming the best customer service location in 
the world.   
The State must take a leadership role in pro-
moting economic development as well as 
supporting local and regional economic de-
velopment programs that are creating, ex-
panding, retaining, and attracting business 
in California.

owners sometimes feel government 
entities don’t care enough to take action. As 
someone who comes from the private sector, 
I can relate to that frustration but I encourage 
individuals to be persistent and call for assis-
tance. A growing number of governmental en-
tities realize they can positively infl uence job 
creation by providing quick assistance. We are 
focused on making it easier for people to do 
business and have discussions with our gov-
ernment partners to ensure positive action.

Consumers can support businesses that 
provide quality products and services. Busi-
nesses are sometimes more willing to accom-
modate consumer requests because they re-
ly on those to spread the word. In addition to 
employing local people, businesses are likely 
to have a meaningful community presence.

A number of factors are positive forces 
for California’s economy. For one, the state’s 
entrepreneurial spirit is alive and well. Cal-
ifornia’s 3.5 million small businesses repre-
sent the largest network of small employ-
ers of any state. Second, we have one of the 
most innovative communities in the world. 
We have several geographic advantages. Our 
population’s diversity represents an eco-
nomic strength.  And California is a great 
tourist attraction!

Unfortunately, local business persons 
don’t always think to contact their lo-
cal economic development profession-
als when they need help, and the eco-
nomic developement staff  learn about the 
problems when it is too late and/or the 
business has gone out of business.  Local 
business persons need to reach out before 
it is too late.

Consumers can best help local business-
es by shopping locally. Buying through the 
internet or shopping far from home hurts 
local economies and deprives local govern-
ments of sales tax revenues that would sup-
port local services residents depend on.

When the governor and state legisla-
tors take local redevelopment funds to 
balance the State budget, they take away 
dollars that could be used for new jobs 
building affordable housing, local in-
frastructure, and community improve-
ments.  These actions slow the economy 
rather than provide a stimulus.  Invest-
ments in infrastructure, housing and 
jobs are the keys to getting the California 
economy moving again. 

Question 2:
How can consumers help 
support local businesses?

Question 3:
What are the key factors 
that can positively infl uence 
California’s economy as
a whole?

Question 1:
What is a common miscon-
ception that business-owners 
have about working with 
their local city or economic 
development agency? What is 
the reality?

 Wayne schell
President & CEO, Califor-
nia Association for Local 
Economic Development 

Joel A. Ayala
Director, Governor’s Offi ce 
of Economic Development

John f. shirey
Executive Director
California Redevelopment 
Association

Get off to a great start in Clovis.

www.CityofClovis.com

Get off to a great start in Clovis.Get off to a great start in Clovis.
Clovis leaders are dedicated to fast-tracking new retailers, restaurants, light 
manufacturing and tech companies to get them going as fast as possible.

Check out Central California’s most desirable community. For a customized prospectus, 
call Economic Development Director Tina Sumner at (559) 324-2082.




